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DUTY & TAX FREE SALES EVOLUTION (US$BN)
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DUTY & TAX FREE SALES 2017

69.3bn

US$

+9.5% versus 2016

Source: Generation Research



Europe Americas Africa Asia Pacific Middle East
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DUTY & TAX FREE SALES 2017: BY REGION (US$BN)
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DUTY & TAX FREE SALES 2017: BY CHANNEL (US$BN)



Stephen Hillam 
Research Director 

Counter Intelligence Retail

Joe Harvey 
Senior Manager of Global Boutique 

Retail inMotion

Thabet Musleh 
Vice President  

Qatar Duty Free

INFLIGHT FOCUS WORKSHOP 
UNDERSTANDING TODAY’S PASSENGER

08.00 - 09.00  I   Wednesday 3 October  I   Salon Croisette, Hotel Majestic
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DUTY & TAX FREE SALES 2017: BY CATEGORY (US$BN)



DUTY & TAX FREE SALES Q1 2018: BY CATEGORY (US$BN)
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WHAT’S NEXT FOR THE 
FUTURE OF TRAVEL RETAIL?



1. Growth &  
   Risks to Growth
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2017

Megacities
43
2030

Megacities

GLOBAL URBANISATION

Source: UN Revision of World Urbanisation Prospects 2018  
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7.8bn

2016

Air passengers

21.3bn

2040

Air passengers

GLOBAL AIR FORECASTS

Source: ACI Forecasts 2016 to 2040





THIS INDUSTRY FACES  
REAL THREATS:  

WE MUST DEFEND IT 
TOGETHER!



2. Our Industry’s  
   Retail (R)Evolution











WHO IS LEADING YOUR 
DIGITAL STRATEGY?  
BOOMER, GENERATION X 

OR A DIGITAL NATIVE?



3. The Business 
Model Conundrum



IS YOUR COMPANY 
PLAYING BY TRINITY 

PRINCIPLES?



Julian Diaz Gonzalez 
CEO 
Dufry

Susan Whelan 
Senior Executive Vice President 

King Power International  
Group Thailand

Claus Heinemann 
Co-Owner 

Gebr Heinemann

Dag Rasmussen 
Chairman and CEO 

Lagardère Travel Retail



Anders Fogh Rasmussen 
Former Prime Minister of Denmark (2001-09)  

and Secretary General of NATO (2009-14)



Dr Bertrand Piccard 
Adventurer and scientist 











Ask not what your industry 
can do for you, but what you 

can do for your industry



THANK YOU 



THANK YOU 

Logos

Danish Distillers V&S Absolut Maxxium Worldwide

























Thank you


