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Chinese Millennials — Revealing Their
Outbound Traveling and Shopping Secrets

F)& Mirko Wang
ANFOERIFNER Jessica’s Secret CEO
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Almost 90% of Jessica’s Secret App Users Are Chinese Millennials

KP4 Total users:1,200,000
HiEZFF Daily active users: 23,000
BiER P Weekly active users: 94,000

BiEFF Monthly active users: 230,000

35-39

30-34

25-29

20-24

<20

JESSICA'S USERS: AGE DISTRIBUTION

2,27%

2,79%

5,83%

7,37%
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18,31%

26,25%

37,18%
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Prominent Features of Chinese Millennials

v RETHE—REHPHE T IS TISHFAEM RS, ZFiRRk 7 IRSHNEMiHE SR,

v In China, as millennials are born and raised in a certain historical context and social

environment, their distinctive consumption concepts are gradually formed.

mERFEEAR
2y g Reliance on the
Consumption Internet
Strength ?E:;%%g%}gﬁ
) - 0 NH R R R
I Age BEERE 5, fEi=aaE
AT 10826 T _=HR SERY " EEERRIE
20004F e K .
MR The growth of this
Born between Goldm_an Sa_lchs generation coincided
year 1982 and has said Chinese with the development
2000 millennials are “the of the Internet at
most important about the same time,
demographic in the making them “real

world today”. Internet natives”.
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Tourism Shopping Lovers--Chinese Millennials : Mobile Device Using Habits
®

v BEImgSsREYEHR Mobile device becomes dominant

ERGEREERS ANORAF: BREEFIVERERRES M
Channels Used for Online Activities Jessica's Users: Active Days Using Mobile Phones per Month
0,30%  0,18%
0,35% 1,29%

11-20 days

7,74%

30%

android
9%

90,13%

21 - 30 days

PC mios android =HS5 page 1day ~2-3days ®=4-5days  6-10days =~ 11-20days ®m 21-30 days
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Tourism Shopping Lovers--Chinese Millennials : Mobile Device Using Habits
®
v 83.81%RIZRE-RH P{ERMEEE 30007ThYIF

v 83.81% of Jessica’ s Users use mobile phones priced over ¥ 3,000

ANEERRAF: ERFIRES M ANEEFAiPhonet B 7
Jessica's Users: Smart Phone Brands in Use Percentage Shares of Different iPhone Models on Jessica's Secret
2,20% 2 54%

1.85% 2,99%
' 23,50%
3.43% iPhoneX
6,19% \
iPhone6s Plus 5,95% d‘

13,83%iPhone7 Plus
iPhonebs 6,95%

81,80% iPhone8 Plusg 1996 9,49PhoneXS Max
9,44% iPhone?7
= iPhoneX iPhone7 Plus iPhoneXS Max iPhone7
Samsung = Honor = Vivo = Xiaomi =oppo = Huawei ®=iPhone iPhone8 Plus iPhone6s = iPhone6s Plus = iPhones
= iPhoneXS iPhoneXR = iPhone6 = iPhone6 Plus

RAEAF: EMEERES
Jessica's Users: Online Period Distribution
20%
10%
09 T—

lam 2am 3am 4am 5am 6am 7am 8am 9am 10am llam 12am 1pm 2pm 30pm 4pm 5pm 6pm 7pm 8pm 9pm 10pm 1lpm
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Tourism Shopping Lovers--Chinese Millennials : Internet Browsing Preference

@
,—
MBS h®4T
DAILY LIFE HABITS TRAVEL
S [ | 9
Social Life 94.,41% Outbound Tourism 60,14%
Watching Videos 93,79% General Tourism I 6%
Photography I S5 75% Ticket Booking I 15,78%
| ;
Travel 76,19% Airplane 13,74%
Leisure Life . 75 04% .
Train 8,26%
Eucation&Training I 63, 12%
General Service 6,59%
E-commerce I 57 34%
Hotel 5,63%
News I 51 55
_ B&B 1 1,92%
City Commute I 43,47%
0,
Parenting I 42 66% Group Travel 1 1,28%

Travel Tips | 0,97%
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Tourism Shopping Lovers--Chinese Millennials : Internet Browsing Preference

®
#1132 MG
SOCIAL LIFE VIDEO WATCHING
Interest Sharing 78,24% . . 0
. ,90%
Photo Sharing 78,16% Onll_n.e Watf:hlng . 86,90%
Video Sharing  e—— 41 78% Original Vldeo-s 68,57%
Fortune Telling 14,98% Music 67,22%
Texting 11,81% General Videos 54,37%
Strangers Socilizing 8,91% Watching Free Videos 37,16%
. . Dating 7’890% Rebroadcast TV Show 36,39%
Children E U(.:?t?on ©,85% Cartoons 35,95%
Campus Socilizing = 1,53% _ .
Workplace Socializing +* 1,51% Variety Shows 30,64%
« g CA
ESEIRR 0
LEISURE LIFE PHOTOGRAPHY
Local Life 42,07% Selfie  ——— T T T—— S 86%
Health Planning 34,19%
L tifyi ] 0
Healthy Dieting 33.21% Photo Beautifying 24,29%
Fashion 19,97% Short Video s 13 75%
Food Delivery 4,79% Video Editing 2.21%

Housing 3,53%

DIY 1 0,89%
Pet ' 0,31%



ElFE— LIRS YIRS =
Millennials’ Outbound Traveling & Shopping
Data Sharing
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Tourism Shopping Lovers--Chinese Millennials : Area and Gender Distributions

@
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ABEFAHR: S8R9 AERAR: HBHoH
JESSICA’S USERS: PROVINCE DISTRIBUTION JESSICA’S USERS: CITY
Shanghai 19,20% DISTRIBUTION
Ji 17,079
iangsu ol Shanghai 21,81%
Zhejiang 12,16%
Hangzhou 11,34%
Beijing 9,39%
Guangdong 5,52% Beijing 10,75%
Anhui 2,35% Suzhou 7,45%
Shandong 2,14% ..
Nanjing 6,78%
Sichuan 2,08%
Chengd E
Hubei 2,03% engdu 2,69%
Liaoning 1,95% Wuxi 2,51%
73.9% 26.1%

el
Gender
| ]

% Femal EHME Male
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Tourism Shopping Lovers--Chinese Millennials :Popular Consuming Regions
®

A Jhixihs ¥ B ROt AERRBR: RMERMBXBERP AL
POPULAR DESTINATIONS FOR JESSICA'S USERS: MONTHLY ACTIVE
SHOPPING USERS' PERCENTAGE SHARES

37,37%

20,55%
18,00%

11,96%
10,63%
9,20%

8,18% 0
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FRERFEINTFE—X: BIEEER
Tourism Shopping Lovers--Chinese Millennials : Popular Searched Brands
®

v R FAPRERNmEE
v" Favorite brands of Jessica’s Users

ROEEFERITERRETOP10
TOP 10 MOST SEARCHED BRANDS ON JESSICA'S SECRET

120 000
100 000
80 000
60 000
40 000

20 000

LV Gucci Estee Lauder Chanel Lancome Bvlgari SK-II Clarins YSL Shiseido
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Tourism Shopping Lovers--Chinese Millennials : Popular Retailers
®

20195F1 -3 RMBARNBHRIE S EEH=
THE MOST CLICKED DUTY-FREE SHOPS (01-03, 2019)

Sunrise Duty-Free Shanghai 13,8%
Sunrise Duty-Free Beijing 6,6%
King Power Duty-Free 3,6%

KIX DUTY FREE 3,6%

Sanya Duty-Free 2,9%
DFS HongKong 2,6%

Sa Sa HongKong 2,5%
Lotte Duty-Free 2,4%

Meilan Duty-Free 2,3%

Changi Airport Duty-Free 2,2%



REE-RAYIEEN ----February
Jessica's Secret Index-Jointly published with The Moodie Davitt Report

®
Fragrance
1. YSL ™ o - miumi

Black Opium Eau de Parfum 50 ml i Eau De Parfum 30ml

lll 2. Jo Malone London f&% 7. Dior

_'L' Wood Sage & Sea Salt EDC 30ml| | MISS DIOR EDT BLOOMING BOUQUET 100ml

= —

I 3. Jo Malone London 8. Gucci

- Wild Bluebell EDC 30ml s Bloom 100ml eau de parfum

i 4. YSL - 9. Chanel

Mon Paris, Eau de Parfum 30 ml ——— CHANCE EAU TENDRE Eau de Toilette Vaporisateur 150 ml

=157 5. Bvlgari 10. Chanel
& 50ml EdT Vapo Etui 50ML 83110 BLEU de Eau de Toilette Vaporisateur 100 ml
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Jessica's Secret Index-Jointly published with The Moodie Davitt Report

Skin-care
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. Estee Lauder

Estee Lauder Advanced Night Repair
Synchronized Recovery

. Estee Lauder

Advanced Night Repair Eye
Supercharged Complex, 0.5-0z

. SK-II

Facial Treatment Essence 330ml Sleeve

. Clarins

Double Serum 50ml

. Shiseido

Ultimune Power Infusing Concentrate
Serum 50 ml

 MER

6. La Mer
The Treatment Lotion 150ml

/. La Mer
The Moisturizing Cream 60ml

8. Lancome
Genifique Advanced Serum Reno 100ml

9. Clarins
Clarins Essential Care Double Serum 50 ml

10. Lancome
Cleansers Tonique Confort 200 ML
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Jessica's Secret Index-Jointly published with The Moodie Davitt Report

Make-up

1. MAC
Lipstick Morange 3g # chili

2. Armani
LIP MAESTRO LUXE IS MORE #405
L5982200 6ml

3. YSL
Rouge Volupté Shine #46 Corail in Touch 4g

4. Tom Ford
Lip Color — #80 Impassioned

5. Estee Lauder
Estee Lauder Double Wear Stay-in-Place
Makeup SPF 10 30ml _1W1 Bone

3
.

Armani
My Armani to Go Cushion Foundation SPF 23 -2

YSL
Fusion Ink Cushion Foundation B20 14g

Givenchy
Prisme Libre Organza Caramel 4 x 3g #1

Estee Lauder
Futurist Aqua Brillance Fond de teint Aqua Eclat SPF 15
1C1 - Cool Bone 30ml

YSL
Rouge pur Rouge The Slim Lipstick N° 21 Rouge Paradoxe 3g
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Jessica's Secret Index-Jointly published with The Moodie Davitt Report

Leather goods

. LouisVuitton

Speedy Nano M61252

. Gucci

GG Marmont matelassé mini bag
446744 DTDIT 1000 black leather

. LouisVuitton

NéoNoé Rose poudre M44022

. LouisVuitton

Pochette Félicie Monogram Selecao
M61276

. Gucci

GG Marmont matelassé leather super mini
bag 476433 DSVRT 5729 dusty pink
chevron leather

LouisVuitton
Neverfull MM Cherry currently selected Monogram
Canvas currently selected M41177

LouisVuitton
Nano Noe M41346

Gucci
GG Marmont matelassé leather super mini bag 476433
DSVRT 1000 black chevron leather

LouisVuitton
Pochette Metis Monogram Canvas currently selected M40780

Chanel
Small Classic Handbag, grained calfskin & gold-tone metal,
black AO1113 Y01864 C3906 14.5 x 23 x 6 cm
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Jessica's Secret Index-Jointly published with The Moodie Davitt Report
®

Liquor

il

1. MOUTAI
Moutai Feitian Moutai 2014 500ml

6. CHIVAS REGAL
Chivas Regal XV 15 Jahre 40% 1L

2. MOUTAI i@ 7. MOUTAI
Moutai Feitian Moutai 500ml KWEICHOW MOUTAI 53%(375ml) 37.5¢l per btle
3. CHIVAS REGAL _m 8. MOUTAI
The Chivas Brother's Blend 1L ‘.‘f‘fé Kweichow Moutai Legendary China Collection Li Bai Edition

375ml

»n
6 :ml_.
e

Ul

10. JOHNNIE WALKER
Johnnie Walker Black 40% 0.2L

. Wuliangye
Wouliangye 52% 2013 500ml

(R

4. Martell 9. CHIVAS REGAL
Martell XO 0.7L Whisky 12 Anos Flask Chivas Regal 200m|
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Tourism Shopping Lovers--Chinese Millennials : What causes the price difference?

®
v At ZR—HEmEARERONESERER?

v" Why the prices of a certain item in different countries are so different?

ol FEED T TF3:10 5 100% ==
Details iR
Currency
Estee Lauder Advanced Night Repair Eye Supercharged Exchange Rate

Complex Synchronized Recovery 15ml

The lowest price(UK):$48.35

Selection specifications

| s 1 ] M t pa [ ’
Global Price comparison Expand all 1ﬁ I n E , I

HEKE
[ L] A
== ok GBP37.45 $48.35 T — .
Consumption Prl C e
Level
B B retand EUR42.90 $48.51 . ff
- Germany EUR43.04 $48.67
BHronce EUR44.29 $50.08
® Japan JPYE,000 $54.27
Tt Tt ~ -
@, Korea KRWE2,100 $55.21 e
SEHEM
Retailer’s
M china

Pricing Policy
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ts of Chinese Millennials’ Tourism Shopping
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Tourism Shopping Lovers--Chinese Millennials : Fun Facts
®

& Z EFMSMR Online registration preference

v (EREIESHBEHEEARIKS M

Register with a phone number or via other social media accounts

v FASMS KRB\ RS SR B ZS

Retrieve password via a verification code sent through SMS

& R{TIE: MELARINfETRIERE Travel habits : how and when to make a plan

RiEFIEMYE Flexible and rational attitude
>30%H9FB R/ BRI T/ES >30% preparing to travel 1 month in advance

AN

& Z M. BERMSE Online shopping habits : making a purchase

v 12EMSEIEE Research on dream products ahead of time

v 2 FRRRTAE Pre-order online

¢ Z LY. ERBIX Online shopping habit : requesting for refund
v SRAEIE Just not satisfied

v BERAE Over-priced

v EBAAIE Unsuitable
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Jessica’s Secret Group
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Price
Comparison
AUt
Destination
Stores
Promoting RS
Scan and
Compare
SCRTICER
Real-time
Exchange
Rate frmss
Coupons

ANERAIRE

Jessica’s Secret

03,

AT RRIRE

Jessica’s Secret
® E/MITEMNEEERILINT TR

A price comparison tool for global travelers

AR RRIRHR

Jessica’s Tech

® X pre-orderfyFFRMEXSIZS
Chinese Pre-order system development and
joint-operation

® Al Tracking M8 ETZRSE

Al Tracking for Price Monitoring

® pre-order \BIZRFE-RHUBXEF &
Joint-development of the pre-order feature on

Jessica’s Secret

ARSI

Jessica’s Secret App

o FSEMFREFFEWERMSHRS
Providing consulting service in Chinese
market for global travel retailers



o [RITIDYPIIHME—LLATAPP

The only price comparison app for tourism shopping

® [ Moodie Davitt Report ${2HEIEHILS KT "ANFARIEEL
Provide data sources and publish “Jessica’s Secret Index” jointly with The Moodie
Davitt Report

o 018EETMEHUE RIS LAIFKE

“The most trust-worthy online partner” of King Power Duty Free in 2018

o ZHEFNPMIHIFLRRNIEE

The developer and operation provider of King Power’s Chinese official website

o ZR[EEFNAIEEFEARGRANIGEIRS AF]
The largest comprehensive service provider in mainland China for King Power Duty
Free

o TIIE. BRI AIEKEE
The global marketing partner of AliPay & UnionPay

o TEH "RENFMNEB@N" RS
The “competitor price monitoring and analyzing” service provider of retailers
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F5E  Mirko Wang
meng.wang@jescard.com




