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Schiphol > 100 Years, since 1916
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Schiphol by numbers
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Max number of 
air movements

500.000

Number of people

working at

Schiphol?

65.000

Total revenues 
2018

1.509 bln

Number of 
Airlines?

104

Number of 
Destinations?

326

Number of 
Passengers?

72 mio



Worldwide Hub connectivity

5
36% Transfer passengers
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Shopping center
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369 outlets Plaza & Airside (2018)
Airside: See Buy Fly Shopping Centre with a luxury world. 
279 outlets (187 retail, 73 F&B, 19 other)



Privium
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65.000 Privium members



European airport quality Benchmark
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#8#3



Marketing Strategy



Target Audiences

Leisure TransferBusiness

67% 33% 36%



Marketing 
Strategy

4. Customer 
experience: removing

barriers & develop new 
propositions

☺ & €

2. 
Increase Shopping 
intention – data

3.
Increase footfall on 

the spot -
omnichannel



Guide me, Relieve me, Excite me
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Schiphol by numbers
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China journey



Continuous growth of Chinese passengers 
@Schiphol Airport
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• 56% transfer

• 1,4% of total passengers
338
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CHINESE PASSENGER JOURNEY
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ONL INE
ORIËN TATION

EXTERNAL 
PARTNERSHIPS AIR SIDE

• Travel trade- C-trip

• Affiliate Marketing

• Chinese Brochure

• Gift with Purchase

• POS materials

• Effective use of in-terminal 
Media

• Luxury world pop-up

• Payment Partner Vouchers

• Schiphol Chinese Website

• Weibo

HOME
BOOK Ticket FLIGHT FLIGHT

• Aviation Partnerships

• Welcome email in ticket 
confirmation

• NBTC

• Meituan

• Alipay platform

GATE

• Hostess welcoming at 

gate

• Shopping at the Gate

• In flight Magazine 

advertising

• Schiphol Arrival movie 

video (Chinese)

• In flight Magazine 

advertising

• Schiphol Departure 

movie video ( Chinese)



Our China Journey

18



Chinese New Year
Partnership Van Gogh Museum 
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- Known Dutch brand

- Exclusive IP

- Gift with Purchase in 

partnership Unionpay

- 360 Experience campaign



Postcard activation
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China brochure & influencers
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Happy Holidays campaign
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WiFi: Chinese landingspage
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- Language based

- Practical airport & 

Commercial information

- More use then

passengers (110%)



Unionpay Partnership
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- Luxury World

- Pop up selected

products

- Union Pay product 

promotions page

- Influencers on I-pad
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UnionPay Campaign Period

- UnionPay/Schiphol rotating

banner campaign on Qunar

- KLM/Air France Boarding

Pass
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C-Trip Partnership

- Voucher activation

spring festival

- Shopping guides

- Pre departure mail



Alipay partnership
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- Push notification

- In store discounts

- Contact form 

personal shopping
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Since April 2015

Since December 2017

Since January 2019

Payment options



Social Media campaigning



Weibo 2018 

11,796
Followers

20,615
Engagements

345
Posts

14,221,129
Views
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Total views: 7.24 M

Total Engagements: 9,248

Proud: The wish of Robert

Total views: 401k

Total Engagements: 1,597

Chinese New Year Miffy Campaign



Influencers for Chinese Independent 
travelers: #Me@schiphol# 

Total views: 764k

Total Engagements: 538



Some results



Best performing categories
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1) Perfumes & Cosmetics

2) Liquor & Tabacco & Chocolates

3) Fashion & Travel 



Results Chinese passengers

Shopping intention

30% (vs avg 24%)
Visit penetration

52% (vs avg 47%)

Sales increase
+7% total

+12% Lounge 2 & 3
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Spend per nationality

Gebruikte bron: Database - CO - Kwartaalbestanden 2018v1: Jaar 2017, CI 
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Spend per buyer

Nationality in size, buying penetration and
spend/buyer

Bubble size staat voor doelgroepgomvang 

(# pax)

• Average spend per 
buyer: €71

• Average spend per 
transaction: €125 
(+6%)



Thank you!

test

Welcome to Amsterdam Airport

https://nl.linkedin.com/in/wiekevrielink


