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Our mission is to help Gen 2 to shape their future!
Which is best done with brands.
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Enabling agencies and brands to crowdsource jualitative and
fuantitative feedback, Ideas and Insights from our community of
9000 GenZirom 57 countries to build their branding, marketing
and/or products via our platiorm within 72 hours.
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8 to 27 years old
o Gen1are already In your workplace

® Tlle! are 34% 0' Ille Wlll‘lll's Illllllllalillll (Schroders)
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$4.4 trillion spending power
o They consider hig and small brands in equal measure

o 1in2 say they like to learn the hackstory of hrands and
products they bhuy snam

North America  $1.9 Trillion
Europe  $1.05 Trillion

MENA  $425 Billion

LATAM  $269 Billion

APAC  $708 Million
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Activists
o 10% think Governments should do more to solve
giohal prohlems v.w

o 16% will stop huying from a brand that is macho,
racist or homophobic mwexison
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o Genllove creating with others, they're the
collahoration generation

o 44% said that they would like to submit ideas for
product design uw
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Digital Natives
e Theydon'tknow aworld without technology

o 38% can't go more than 4 hours without internet access
hefore they hecome uncomfortable wusiwesswrs

o 96% are friends with someone they ONLY know online
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o (3% wantto travel more than 3 times in 2022
o 19% are actively finding more climate friendly ways to travel
e 32% have hought products from Duty-free

o 9% would try to find the duty-free product online for cheaper
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Our Gen Z community & Luxury

o 36% would rather buy directly from a hrand instead of multi-store
o A471% would rather visit and store and then buy the product online
o 46% think influencers create a desire to buy luxury products

o 64% are already huying luxury products
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o Dontbe afraid to lake risks!

‘1was listening to the President of K-Swiss talk honestly about their lirand on
Clubhouse. Not many brands would (ake that risk on a new platform.” - Male, 22

‘It’s great to see brands be the first to try something, whetherits TRULY
supporting Black Lives Matter or going completely carlion neutral. It's easy (o
do something once everyone s done iL.” - Female, 19
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o Talk with your fans, they want to hear from you!

‘Twant my favourite lirands o engage with me albout stuff that/ care about!” -
Male, 21

‘Historically it s always lieen a one way conversation from a lbirand (o a
consumer but social media changed that 9 years ago. " - Female, 24
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o Make your values something youre proud of and
e honest about your shortcomings!

“It's ok for brands to make a mistake hut they need to own up to it, explain how
it happened and then give a detailed explanation of how they will change.”
Female, 21

“Ilove hehind the scenes content at a brands warehouse, showing their
process and how they wish to improve it.”
Female 19
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THANKS!




