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Sales vs Passengers (1983 — 2021)
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Retail Business | After Re-opening - PAX

Monthly Passenger Statistics (Deps + Arrvls)
After Re-Opening & Compared to Pre-Pandemic
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Total Retail Area Re-Opened Area

37,072 sgm. 22,700 sgm.
(100%) (62%)

Arrivals
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Concourse A | Re-opening Preparation
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Retail Business — Penetration rate

After Re-Opening
DDF Over-All Penetration Rate
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Retail Business — Spend per PAX

DDF Over-All Spend per Pax
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Repeatl Shopper Frequency

Jan - Oct 2019 Jan - Oct 2021

Repeat Shopper Frequency & Spend per Pax



Repeatl Shopper Frequency

Jan - Oct 2019 Jan - Oct 2021

Repeat Shopper Frequency & Spend per Pax
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Retail Business — Region Wise

Comparison of Cumulative Totals
Region-Wise & Total Company

Pre-Pandemic: Jun 2018 — Nov 15" 2019
After Re-opening: Jun 2020 - Nov 15 2021
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MILLIONS

Retail Business — Region Wise (Nov MTD)
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Concourse B | LOUIS VUITTON
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DUBAI DUTY FREE - Product Group Sales 2019 (Jan - Nov 15t)

Sales Contribution by Product Group
Total Company - Jan to Nov15, 2019

Raffle )
Gold 41,500  Giftware
111,007 2.42% 34,848 Books, Magazines

6.48% 2.04%

14,839
Fashion & Accessories \ ‘ 0.87%
114,850
6.71%

Watiches, Jewellery, Pens
155,384
9.07%

Fragrances & Cosmetics
448,240
26.18%

Technology Wines & Spirits
137,101 255,568
Sl Confectionery 14.93%

207,361 Tobacco Goods

12.11% 191,587
11.19%

Values in USD thousands




DUBAI DUTY FREE — Product Group Sales 2021 (Jan = Nov 15')

Sales Contribution by Product Group
Total Company - Jan to Nov15,

Raffle Giftware .
41,208 10.268 Books, 1I\'I\9<:|7911<312|nes
Gold 5.38% 1.34% 0.26%
60,282 \ \
Fashion & Accessories 7'87%\
61,379 \
8.02% Fragrances & Cosmetics
181,455
23.70%

Watches, Jewellery, Pens . >
60,676 Wlnle§4&3s4|:1>|rlts
57 Technology 1 7.5;5%

62,237

8.13% Confectionery Tobacco Goods
74,781 76,899
9.77% 10.05%

Values in USD thousands




DDF DIGITAL STRATEGY

Single Repository of customer
information

Customer Acquisition &)

Customer Engagement

Real-time analytics and insights to
customer needs

“or

CUStomer Retention =% 360° Customer Care

Digital
Customer

Engagement




DIGITAL Engagementis | Responsys and Social

1st Email campaign Maison Launch

campaign
Sent to 56,194
email addresses

{2;}‘ Dubai Duty Free

LT

I1t’s Exclusive

MAISON LANCOME LES JARDINS

Discover the French art of living with four new
fragrances from Maison Lancome available exclusively at
Dubai Duty Free.
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(% Full of surprises. Laacime Pacchoudi Arosacique Lancime Piesines Prmamee
el e

135,000 emaiils

LANCOME

10 &

Dubai Duty Free
Sponsored - @

Celebrate the French art of living with MAISON LANCOME perfume
available exclusively at Dubai Duty Free

New Luxury Private Collection New Luxury Private Collectior

Shop Now

QOO0 15K 24 Comments 17 shares

oY Like () Comment £ Share

Marketing Cloud

LANCOME and
MAISON conversion
Ads on Facebook
and Instagram



DIGITAL Engagemenis | Responsys Emails
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BOSS COLL

Getyour hands on the ared
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Celebrate Eid in style wit
Dubai Duty Free
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The best Ramadan ¢
for that special gift
Dubai Duty Freg

AVAILABLE IN-STORE
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Dreams do come tr

Since 1999, through the Millennium Mil
promotion we’ve made hundreds of d
come true. There have even been 7 |
winners who have struck gold twic

Buy your ticket online for a chance to

: 2020 Dubai Official Store is now of
your dream a reality.

course B at Dubai International Airpd
(next to Gate B28).

Senes 365
7, ZANlenram Mnmm Offering an array of event-branded gifts, souven
$1 (‘)’2)’(')"(‘)00 | and memorabilia, explore and take home a piec

of limited edition merchandise to mark the
largest event ever held in the Arab World.

Ticket Price: Dhs. 1 ,000

Buy Now

Watch the draw LIVE on our Facebook gggi

#¥ exPo202000U5 UAE

To see our entire list of previous Millennium M;
winners, please click here.

rovts (f) (W) (@) R (@&

Explore the whole range of Expo 2020 souvenirs
dubaidutyfree.com, pre-order now and pick then

at your designated terminal when you travel

Shop Online for

HOME DELIVERYI

within the UAE

th DDF

BUY TICKETS

Follow Us Not travelling in the near future? Use our Hor
Delivery Specials service, buy online and we w
deliver it right to your doorstep anywhere in the |

Millennium Millionair

jerms & Conditons | C Us | Ursu

l')uh:n Duty Fre

1 DDE &

CLICK & COLLECT
dubaidutyfree.com

HOME DELIVERY M

Gucci Beauty introduces its
first hybrid lipstick collection
Rouge De Beauté Brillant

Gucci Beauty presents Rouge De Beauté Brillant, o special

color set apart by unique benefits. The hybrid long-lastin

dual-action formula delivers 24 hours of moisture and ¢

beautifully pigmented shine. A collection close to the hear|

Alessandro Michele, the Artistic Director of Gucdi, it's availd
in 18 vibrant shades of reds, pinks, corals and nudes.

Discover this object of desire at Dubai Duty Free. Don't fof
1o shop online before you fly.

Shop Online for Shop Onli

(cuckacoLt

within the UAE before you t

Win with DDF

BUY TICKETS

,%_:\: Dubai Duty Free

SERIES

312

Here's some good news!

We've Just aoded some mors fickefs In the Mlllennium
Milliongire Sarles 372 With less than 500 ticksts laft,
don't mias the chance to get Into the draw. Head over
to our webslte and get your lucky ticket today before
It rune out!

Series 372

“ o .
L
M v

Win
$1,000,000

5 g
NGt “:

Tioket Prioe: Dhe. 1,000

Buy Now

Waitch the draw LIVE an our Eacebook ogos

To see our entire list of previous Milennium Milkonasrs
winners, please click here
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 Emailers with online products as content had a better CTR (click through rate) as compared with informative emailers
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DDF CUSTOMER ACQUISITION FORM — DIGITAL 3= &

Phase 1 — Roll-out of in-store digital form
2 — Segmented Promotions

Form is filled and
submitted. An option
to scan and attach his

Customer Segment
based promotions

Customers scan the
QR code in-store and

accesses the form on
their own device.

are defined in
ORCE (Engagement platform).

previous 5 transaction

receipts.
A Digital form from o Customer Name, Email, mobile With adequate number of
Process scanning a QR code DDF staff informs customers number etc. acquisitions, customer
olaced in DDF store. on the benefits of his/her This data used for customer segmented promotions can apply
: enrollment registration in OCC and synced with the next time DDF shopper
- ORCE for customer ID. Email ID identifies himself instore at POS
: | validation by OCC. or online.
Cu rrent Over 3,500 passengers Data is submitted to OCC. Profile Both Instore and Online
ACTIVE have enrolled by this QR and transaction data is platforms are updated to process
Status based form using their integrated, stored in ORCE. ORCE promotions.
own device.




SALES AED
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DDFOnline | Total Ecommerce

Sep

DDF — Total Ecommerce Revenue
Pre-Pandemic Vs After Re-Opening period

Oct \fe)Y; Dec Jan Feb Mar Apr

®Pre-Pandemic ®After Re-Opening
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+190% in Sales

Jun

Jul

Aug

Sep

Oct




AED GROSS
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HOME DELIVERY - 10 FLASH SALE DAYS

ENJOY
AN ADDITIONAL
20% DISCOUNT

M(—?

DIGITAL | Home Dellvery Flash Sale Days

4'54’\3'223 4,282,956
/\ 2,322
1,881
1,628 3,413,951 3,434,239
|
1,527
2,255,671 1,042
/
915
£ 1,364,752
1,442,516 % [ 712
741 686,851
684,240 \f 393 377097
\r 190
July 31st Aug 21st Aug 28th Oct2nd Nov (11-13) Nov 27th Feb 12th Jun 18th Sep 3rd Nov 12th
AED Gross Orders
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Total Passengers

89,024,038 90,049,590 88,030,827

83,669,906

78,014,841
73,280,000

56,921,743
e

26,268,844 28,70|0,000
\ -

ESTIMATE
(BASE)

2014 2015 2016 2017 2018 2019 2020 2021 2022



AIRPORT PAX 2022 — Forecast

DWC
495,243
1%

PAX Forecast by Area

Concourse A
10,147,067

18%

56,921,743
[

Concourse D, T1

13,210,966
23%

Concourse C
2019 2022

ESTIMAT .
(BASE) E 8,126,703 PAX  PAX M\{ﬂf n

14% Share Share Hons

CA,CB,CC,T3 67% 64% -22.7m
2022 CD, T1 19%  23% -3.7m
Terminal 2 11% 12% -3.7m

AMIA 1.8% 1% -1.1m



Concourse A | Layout
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Concourse B | Layout
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DDF OFFICES
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POPF UP SHOP
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PERFUME & COSMETICS

POP UP SHOPS

PTS

SPECIALTY CONCE

TECHNOLOGY

LIQUOR & TOBACCO

AT YOUR SERVICE

FASHION BOUTIQUES

SUNGLASSES

LIFESTYLE -
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PERFUME & COSMETICS
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Concourse D | Layout
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